
Statistics about college 

graduates: 

More likely to have mean-

ingful, interesting work 

More freedom to make 

decisions 

More satisfied with careers 

Happier, satisfied with life 

Higher self-esteem/more 

self-direction 

Enjoy better health 

More efficient consumers 

More efficient in savings/

investment 

More effective speakers 

Stronger verbal/quantitative 
skills 

Reason more abstractly 

Better problem solvers 

Tend to be more politically 

active 

More likely to be involved 

in community 

More likely to attain leader-

ship positions 

A college education helps you: 

Understand developments in 

science/society 

Think abstractly/critically 

To express thoughts clearly in 

speech/writing 

To make wise decisions 

To develop relationships 

 

A college education gives you: 

Greater Knowledge 

More money 

Greater potential 

Increased understanding of com-

munity/nation/world 

 

 

College gives you more job 

opportunities: 

Jobs relying on technology 

Jobs requiring brain power; 

not muscle 

Jobs in a higher income 

bracket 

Jobs that offer various levels 

of advancement 

Early-Action/Early-Notification—This is a nonbinding plan that requires you to submit your application in 

early fall (usually by Nov 1 or 15).  The college lets you know whether or not you’re accepted by early 

January, but you have the right to wait until May before responding.  This gives you time to compare col-

leges and what each one offers. 

Early-Decision—This is considered “binding” so it’s essential you be certain about wanting to enroll at that 

college.  The application is usually due in early fall.  You will be notified between mid-Dec and early January 

as to the status of your application. 

Open Admission—The college admission policy of admitting high school graduates without regard to con-

ventional academic qualifications.  Virtually all applicants with a high school diploma or equivalent are ac-

cepted.   

 

Why College? 

A college education is an investment in your future. 

Application Decisions   

S P E C I A L  P O I N T S  O F  

I N T E R E S T :  

W H Y  C O L L E G E ?  

A D M I S S I O N S  I N F O  

S C H O L A R S H I P S  

T H I N G S  T O  

T H I N K  A B O U T  

R E M I N D E R S  

 

FHS Senior Newsletter 
N O V E M B E R  2 0 0 9  I S S U E  2  

The Grand 

Essentials 

to happi-

ness in 

this life 

are some-

thing to 

do, some-

thing to 

love, and 

something 

to hope 

for. 

-  Joseph 

Addison 



P A G E  2  

A Reminder:  This 

year provides an 

opportunity to 

confirm your 

readiness for the 

challenges of 

college.  Be sure you 

are enrolled in a 

strong academic 

program a whole 

year.   

Some things to think about... 

It’s An Uphill Climb 

Upcoming Scholarship Deadlines 
11/30/09 Colgate-Palmolive Hispanic Heritage Scholarship 

12/15/09 Hispanic Scholarship Fund General College Scholarship 

12/18/09 SA Legal Secretaries Scholarship 

12/31/09 Tanabe Scholarship 

 

Begin watching online for the Wal-Mart Foundation Scholarship Application 

 

 And don’t forget to visit: 

 www.fisd.us/highschool/counselorscorner 

 www.fastweb.com 

 

 

Paul Harvey has said, “You can tell when you are on the road to success.  It’s uphill all the way.”  A young man 

in Kansas City, with a burning desire to draw, understood the uphill climb to success.  He went from newspa-

per to newspaper trying to sell his cartoons.  But each editor coldly and quickly suggested that he had no tal-

ent and implied that he might want to choose another line of work.  But he persevered, determined to make 

his dream a reality.  He wanted to draw, and draw he would.  For several months, the rejections came.  Finally, 

in a move of “grace,” he was hired by a minister to draw pictures advertising church events.  This young artist 

was not discouraged by his unusual opportunity.  Rather, he remembered the wise words of Benjamin Disraeli: 

“The secret of success in life is for a man to be ready for his opportunity when it comes.”  Working out of a 

small, mouse-infested shed owned by the church, he struggled to be creative.  Ironically, this less-than-ideal 

working environment stimulated his most famous work.  He called it Mickey Mouse.  And, of course, the man 

about whom we are talking was Walt Disney.  He made it happen because he realized the uphill climb to suc-

cess contained the opportunities on which he would capitalize. 

his high school basketball team. 

 

The Beatles were turned down 

by Decca Recording Company 

because “Groups of guitars are 

on their way out.” 

 

Leon Uris, author of the best-

seller Exodus, failed high 

school English three times. 

When Lucille Ball began study-

ing to become an actress in 

1927, she was told by the head 

instructor of the John Murry 

Anderson Drama School, “Try 

another profession.  Any 

other.” 

 

Marilyn Monroe, when inquir-

ing about modeling, was told 

“You better learn secretarial 

work or else get married.” 

Walt Disney was fired by a 

newspaper editor for lack of 

ideas.  He also went bankrupt 

several times before he built 

Disneyland. 

 

Abraham Lincoln ran for public 

office seven times and was 

defeated every time before 

becoming president of the  

United States. 

Michael Jordan was cut from 

Are you planning to partici-

pate in Division I or Division 

II Athletics in College:  You 

must be certified by the 

NCAA Initial Eligibility 

Clearinghouse.  Contact 

your coach.  Register at 

www.ncaastudent.org or 

www.ncaaclearinghouse.net 

 



Your chances of success in any undertaking can always be measured by your belief 

in yourself. 

                                                                                                  ~Robert Collier 

                                                      Write it down:      Let’s talk about dreams: 
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If you were guaranteed that what-

ever your dream for your future 

was you could achieve it, what 

would it be? 

__________________________ 

__________________________ 

__________________________ 

__________________________ 

__________________________ 

__________________________ 

__________________________ 

__________________________ 

__________________________ 

__________________________ 

 

 

 

 

 

 

 

Would your answer be different if 

you didn’t have the guarantee?  

Why? 

__________________________ 

__________________________ 

__________________________ 

__________________________ 

__________________________ 

__________________________ 

__________________________ 

__________________________ 

  

Do you have a dream that is far-

fetched? Explain. 

__________________________ 

__________________________ 

__________________________ 

__________________________ 

__________________________ 

__________________________ 

__________________________ 

Are you going to pursue it anyway? 

Explain. 

__________________________ 

__________________________ 

__________________________ 

__________________________ 

__________________________ 

__________________________ 

What might prevent you from achiev-

ing your goals? 

__________________________ 

__________________________ 

__________________________ 

__________________________ 

__________________________ 

Do you believe in yourself?  Why 

CAN you achieve your dreams and 

goals? 

___________________________ 

___________________________ 

___________________________ 

___________________________

___________________________

You are allowed 2 college days.  Make arrangements 

to attend with your parents.  Don’t forget to bring 

back documentation for the absence. 

Check the FISD website at the counselor’s corner 

for the latest information about scholarships and 

financial aid.   

Check your colleges’ scholar-

ship deadlines and adhere to 

them.  They may be different 

from the admissions deadlines. 

If you’ve applied early, make 

sure everything is finalized.  

Check your emails and college 

accounts. 

Reminders... 

FAFSA 

reminder:  

Don’t forget to 

tell your 

parents to file 

their income 

tax as soon as 

they get their 

W-2 forms in 

January. 



to refer your readers to any other 

forms of communication that you’ve 

created for your organization. 

You can also use this space to remind 

readers to mark their calendars for a 

regular event, such as a breakfast 

meeting for vendors every third 

Tuesday of the month, or a biannual 

charity auction. 

If space is available, this is a good 

place to insert a clip art image or 

some other graphic. 

This story can fit 175-225 words. 

If your newsletter is folded and 

mailed, this story will appear on the 

back. So, it’s a good idea to make it 

easy to read at a glance. 

A question and answer session is a 

good way to quickly capture the at-

tention of readers. You can either 

compile questions that you’ve re-

ceived since the last edition or you 

can summarize some generic ques-

tions that are frequently asked about 

your organization. 

A listing of names and titles of manag-

ers in your organization is a good way 

to give your newsletter a personal 

touch. If your organization is small, 

you may want to list the names of all 

employees. 

If you have any prices of standard 

products or services, you can include 

a listing of those here. You may want 

Primary Business Address 

Your Address Line 2 

Your Address Line 3 

Your Address Line 4 

Phone: 555-555-5555 

Fax: 555-555-5555 

E-mail: someone@example.com 

This would be a good place to insert a short 

paragraph about your organization. It might 

include the purpose of the organization, its mis-

sion, founding date, and a brief history. You 

could also include a brief list of the types of 

products, services, or programs your organiza-

tion offers, the geographic area covered (for 

example, western U.S. or European markets), 

and a profile of the types of customers or 

members served.  

It would also be useful to include a contact 

name for readers who want more information 

about the organization. 

Business Name 

Back Page Story Headline 

Your business tag line here. 

O r g a n i z a t i o n  

Caption describing picture or 

graphic. 

Weõre on the Web! 

example.com 


